
1.	 Here’s	my	secret	writing	
recipe:	eight	stylistic	
devices	that	connect	with	
donors	on	a	deeper	level.

2.	 One	more	year-end				
						direct	and	email	appeal.
3.	 SAS	captures	the		
							joy	of	reuniting.	

Direct Forum is a free email newsletter containing useful direct marketing tips, news updates and how-to 
information. It’s convenient, informative and I am not trying to sell you anything!

We have all heard about the power 
of storytelling in fundraising.

One of the most famous pieces for the Wall Street Journal that  
generated over two billion dollars in new subscriptions was  
The two young men piece. Written by Martin Conroy, it drew  
subscriptions for over twenty-nine years. 

It began with these words: “On a beautiful late spring  
afternoon, twenty-five years ago, two young men graduated  
from the same college.”

Right away you know you are going to read a story.

But how you go about telling a 
story is even more important.

One of the class exercises I give my students at Seneca College 
is to write one small paragraph in the telling style and then 
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write another paragraph on the same subject in the showing style. 

Let me demonstrate: If I said, “That girl is beautiful.” then, I am 
 telling you something about that girl.

But if I said, “I was mesmerized by her beauty and elegant grace 
as she walked past me in her bright yellow dress. With each step her 
golden curls bounced ever so lightly.  Her perfume drifted past me in 
the air as she glanced back at me with her dark blue sparkling eyes.” 

Now I am showing the reader or better still, I am narrating or  
painting a picture with words for the reader to imagine. 

And that makes all the difference! 
So, think like a novelist.

Yes, good story telling helps but did you know that even  
bite-sized bits of evocative writing help donors connect on  
a much deeper level? 

Researchers Keith Oatley, an emeritus professor of cognitive 
psychology at the University of Toronto and Raymond Mar,  
a psychologist at York University in Canada reported that  
adding even a single word or phrase that’s full of emotion,  
metaphor or description, lights up the regions of the brain  
for actually experiencing what’s being described. 

They found that even describing texture, sound, movement and  
smell work amazingly.

In other words, evocative writing lets the reader relive  
your story.

As a writer you may have to compose a letter on behalf of the 
President or CEO of the charity or even the testimonial of a  
person helped by the charity. 

You can’t change the facts but the words you use to tell their  
story are in your hands.

PAGE 2

DIRECT FORUM APRIL 2019



Even a simple change to a sentence—from: He leaned against a  
tree to: He leaned against a mighty oak tree—adds value. 
 
Here are a few stylistic devices that I use to tell a story:

1. I start by anchoring my story:  

Example: the letter alongside,  
sent as a year-end appeal, began by  
clarifying the hardship felt by the  
narrator, whose story I was writing.  
She had recently lost her husband.

Here’s how the first line  
anchored her story.

The holidays are almost  
here…a difficult time for  
anyone who has lost a loved one. 

2. Use Alliteration: Repeat the same letter or sound at 
the beginning of adjacent or closely connected words.

Example: “Sing shorter songs”

 
The three words in the headline of the Ad say it all. 
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3. Add Rhythm: The word rhythm is derived from  
rhythmos (Greek) which means, “measured motion”.  
Rhythm helps lift your copy to a poetic or musical  
height.   

Example: The words highlighted in a paasge  
in the letter for a Special Olympics Ontario.

As Teagon began her routine the next  
day all eyes were glued on her. 

She could have let her sadness weigh her  
down.  She wanted to cry — to shout — to  
scream but instead, she held her ribbon and  
head high. She took a deep breath and began  
her performance.

4. Mix in some metaphors: The definition of Metaphor 
is based on a Greek word meaning to “carry something 
across” or “transfer”. Today we use metaphor to mean a 
direct comparison between two or  
more seemingly unrelated subjects.

Former Fed Chairman Alan Greenspan won  
the acclaim of the entire country when he  
proudly reported that he presided over    
“a Goldilocks economy. Not too hot. Not too  
cold. Just right.”  That simple metaphor— 
“a Goldilocks economy”—was more persuasive 
than a 10-foot stack of economic reports.

Example:  A Cinderella opportunity for  
Make.A.Wish

� I have enclosed a donation of $ _________

Yes, I would love to help more brave athletes like Teagan.

Card number:

Payment Option #1
� I have enclosed my cheque payable to Special Olympics Ontario

Payment Option #2
� Please charge my credit card: � � �

Signature

�

Mrs. Jane Sample
1234 Main Street Apt 431
Toronto, Ontario
M1M 1M1 m m y yExpiry date:

000000000

NOTE: SEE REVERSE TO PLEDGE AIR MILES

� I would like to volunteer. Please call (416) 447-8326
Please return this form with your donation in the postage paid envelope.
Official receipts will be issued for gifts over $10.
Confidentiality of your gift: We appreciate the support of each and everyone of our donors. Thanks to you, we can continue to provide a better quality of life for people with intellectual
disabilities. From time to time, Special Olympics Ontario exchanges its donor list with other reputable non-profit organizations in order to recruit more people to our family of supporters.
If you do not wish your name to be exchanged, please let us know. 18 Wynford Drive, Suite 300, Toronto, Ontario M3C 3S2. Tel: (416) 447-8326. Ext 229. Toll Free: 1-888-333-5515
Charitable tax No. 11906 8435 RR0001

September, 2009

Dear Mrs. Sample,

Though her beloved father, Gerald Laxton, had passed away a few days earlier,Teagan
felt she should continue with her promise to her dad to compete in the Special Olympics
Provincial Summer Games in Windsor.

Her dad had just lost a 20-month battle with cancer when he died on July
20th. He was buried on the 22nd. On the 23rd Teagan and her mother, Sue-Ann
Laxton, who is also her coach, headed for Windsor with thoughts of their loss
stirring in their hearts and minds.

As Teagan began her routine the next day all eyes were glued on her. 

 She could have let her sadness weigh her down. She wanted to cry — to shout — to scream but 
instead she held her ribbon and head high. She took a deep breath just before she began her performance.

“As I watched her,” said her mother, “I just wanted to break down and cry but there she was strong, focused and 
ready to compete. She always thought of him as her hero and he was always there to support her. She told me he was her 
guardian angel and not to worry because he was watching over her.

“She managed to complete all of her routines without a hitch. One of the coaches told me that when they were all 
crying the first night, it was Teagan who was consoling them. She is truly amazing,” said Sue-Ann.

Teagan has always been a remarkable person.

Sue-Ann continued, “Teagan was born on Christmas day—a beautiful gift to her father and me. She was a 
happy, healthy baby and we fell madly in love with her. Several months after, our family doctor wanted her tested for 
Down Syndrome, which we soon found out she didn’t have. He did not pursue this further and went into retirement 
soon after.

“However, we noticed that she was a little delayed compared to kids her age, because she wasn’t reaching her 
milestones as they were. So we took her to several doctors who just told us that she was a late bloomer.

“When she was two years old she fell and partially dislocated her first and second vertebrae. A Toronto doctor, who 
was treating her injury, suspected she might have a syndrome and suggested we seek genetic counselling. Soon we were 
told she had Prader-Willi Syndrome.

“By the time she turned three she was chatting up a storm – that has still not changed! We attended
conferences, read voraciously about her syndrome and went to many meetings. We realized that the information did not 
necessarily fit our daughter—we decided to take it day by day and are thankful we did.

“Before we knew it, Teagan was ten and I remember saying at that time, ‘If the next 10 years are as easy as the 
first 10, we will be lucky.’ Well they sure were and 13 more years have flown by. Teagan has been an easy child to raise 
and we wouldn’t trade any of our experiences with her for anything. She is happy, never complains and is a hard

Mrs. Jane Sample 00/X
1234 Main Street Apt 431 XX1234
Toronto, Ontario M1M 1M1

There was a hushed silence when gymnast Teagan Laxton
stepped on to the floor.

November 2008

Dear Mr. Sample,

I am not a doctor but I truly believe that giving hope and happiness to a child with a life-
threatening illness has magical medicinal powers.

Granting these children their wish helps lift their spirits . . . It lets them fight their
illness with more vigor . . . It adds a glimmer of hope to their eyes . . . It puts a
smile on their faces that could light up the whole world.

At times a wish results in tears of joy, and sometimes it may even help put an illness
into remission.

But a wish always leaves them feeling much better.

Yes! Make-A-Wish has witnessed these moments of pure happiness
thousands of times and I continue to be deeply moved with the news of each

wish we grant. How I wish you could be there to share in this joy. After all, it is
because of wonderful donors like you that we have been able to bring this kind of
unbridled joy to thousands of ill children.

So please support the Make-A-Wish Foundation® of Canada once again.

THIS HOLIDAY SEASON, GIVE A GIFT
WITH THE MAGICAL POWER OF HOPE

The strength of this gift goes much deeper than just the impact it has on the
child. It also touches the entire family of the child and fills them with everlasting

gratitude.

It brings great satisfaction to our volunteers who work tirelessly to ensure each and every child’s
wish is as unique and special as if it were the only one ever granted. It inspires the staff who strive to
ensure that every eligible child gets the opportunity to experience his or her wish come true. Best of all,
I guarantee that it will bring you too, great satisfaction knowing that you have reached out and touched
a child by making his or her wish come true.

Helping a great cause like Make-A-Wish does more than grant a wish. Your donation gives an
invaluable gift to a child with a life-threatening illness . . . A gift that will be cherished forever.

Whether this wish fulfills a child’s fantasy, takes them on an adventure or enables a meeting with

Make-A-Wish® Atlantic Provinces
118 Wyse Road, Dartmouth Shopping Centre,
Unit 10, Suite 362 Dartmouth, NS B3A 1N7
Tel: 416-224-9474
Toll Free: 1-888-822-9474
www.makeawish.ca

Y E S !  I  w a n t  t o  m a k e  t h e  w i s h e s  o f  c h i l d r e n  c o m e  t r u e
Please accept my gift of: � $XX  � $XX  � $XX  � $XXX  
� Monthly (see over) � other: $ ____________
Please direct my donation to help grant wishes:
� In the area of greatest need  � In my local chapter

Mrs. Jane Sample XX123XXX
1234 Main Street Apt 431
Toronto, Ontario  
M1M 1M1

�
Payment Options

� Cheque (payable to Make-A-Wish® Canada)
� I prefer to use my  � VISA  � MASTERCARD  

We are happy to provide your tax receipt electronically. If you prefer to receive your
tax receipt via email, please provide your email address.
Tax receipts will be issued for donations of $20 or more, unless requested.

� J'aimerais recevoir ma correspondance en français
� Please remove me from your mailing list

Card No:

Expiry Date: Tel: ________________________

Signature:_____________________________________________

Email:________________________________________________

Charitable Registration # 895269173 RR0001

m  m  y y

Thank you for your support!

Mrs. Jane Sample XX1234
1234 Main Street Apt 431
Toronto, ON M1M 1M1
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The basics of direct marketing  
fundraising letter writing.

1. MAKE IT A PACKAGE DEAL
 Don’t just start writing a letter; think about the whole package   
 including the outer envelope, the contents of the letter, the Post   
 Script and the donation forms.

2. EVERY LETTER THAT IS NOT PERSONALIZED IS  
 COMPROMISED
 Your database contains a list of your donors by name, address,   
 and postal code. Address your donors by their names. If you   
 are writing to an acquired list of donors you should have their   
 names too.

3. GRAB THEIR ATTENTION
 Your first line is crucial. If you don’t capture their attention at   
 the very beginning they will not bother to read your letter.
 Some hints:
 •  Issue a command: Here is a most unusual Greeting Card. But   
     please don’t keep it!
 • Make it newsworthy: Every day 750 people die of HIV/AIDS in  
  Kenya.
 • Ask an intriguing question: What’s the biggest thing you can fit  
  into an envelope?
 • Start telling a story: Johnny is going to see his dad today. And  
  he is terrified.

4. MAKE IT CONVERSATIONAL
 Writing a letter is like starting a conversation; you’re breaking  
 the silence. It should be full of “you” and “our” and “we” and   
 “your” but mostly “you”—because you are talking to your donors  
 and want them to recognize your belief that they are important.
 Some hints:
 •  Keep sentences short as if you are chatting—long run-on   
  sentences are daunting to read; 
 • And do remember to include that word “you” (The word YOU  
  is GLUE)
 
5. YOUR STORY
 One of the most powerful ways to get your reader’s attention is   
 storytelling, so focus on one individual (child/person/animal).   
 Create a personal story, especially one that strikes an emotional   
 chord. This very often elicits a better response from potential   
 or existing donors.

It’s Not Just What You Say.

It’s How You Say it.

Story telling is the most 
powerful form of
communication.

4
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5. Add a dash of texture, motion and smell: Researchers 
have long known that the “classical” language regions, like 
Broca’s area and Wernicke’s area, are involved in how the brain  
interprets written words. What scientists have come to realize 
is that narratives activate many other parts of our brains as 
well, suggesting why the experience of reading can feel so  
alive. Words like lavender, cinnamon and soap, for example, 
elicit a response not only from the language-processing areas 
of our brains, but also those devoted to dealing with smells. 
  
Below is an example of a section of copy  
from a Special Olympics Ontario letter:

“As the race began Amberly was in last  
place.  As she rounded the 3rd bend she  
passed one runner and was heading for  
the last bend when she suddenly grabbed  
her hat and tossed it away as if it were  
weighing her down.

She began to speed up,  feeling the crunch of the gravel beneath her 
slip away as she passed the woman who had been in first spot since the 
start of the race. Under her sweat she could smell sweet success.”

6. Foreshadowing: Foreshadowing 
hints at what’s to come. 

Alongside is a flyer that proclaims why 
BANDAGES ARE NOT ENOUGH. 

The copy is a good example of foreshadowing  
for a women’s abuse charity.

BANDAGES alone cannot cover the 
bruises, pain or suffering that abused 
and battered women endure…

They cannot cover our shame as a society 
for letting this happen. 

� Enclosed, please find my tax-deductible
donation of $ ___________

Yes, I would love to help more athletes like Amberly.

Card number:

Payment Option #1
� I have enclosed my cheque payable to Special Olympics Ontario

Payment Option #2
� Please charge my credit card: � � �

Signature

�

Mrs. Jane Sample
1234 Main Street Apt 431
Toronto, Ontario
M1M 1M1 m m y yExpiry date:

000000000

NOTE: SEE REVERSE TO PLEDGE AIR MILES

� I would like to volunteer. Please call (416) 447-8326
Please return this form with your donation in the postage paid envelope.
Official receipts will be issued for gifts over $10.
Confidentiality of your gift: We appreciate the support of each and everyone of our donors. Thanks to you, we can continue to provide a better quality of life for people with intellectual
disabilities. From time to time, Special Olympics Ontario exchanges its donor list with other reputable non-profit organizations in order to recruit more people to our family of supporters.
If you do not wish your name to be exchanged, please let us know. 18 Wynford Drive, Suite 300, Toronto, Ontario M3C 3S2. Tel: (416) 447-8326. Ext 229. Toll Free: 1-888-333-5515
Charitable tax No. 11906 8435 RR0001

September, 2008 investment in a life, not just a sports pro

Dear Jane Sample

I think the best way to describe it is total disbelief.

I am speaking of the look on people’s faces when Amberly’s parents,
Jean Traynor and Brian Rook-Green, tell them that their daughter’s favourite
sport is basketball. Not as a spectator but as a player.

You see Amberly Mae Sarah Traynor was born with no valves on her
bladder; her kidneys were not fully formed; she had vision impairment;
a global muscular delay and scoliosis at birth.

Now she is legally blind in her right eye and her kidneys are deteriorating
– “But she is a long way from dialysis as yet,” assures her mother Jean.

Amberly can only read at a grade 3 level and her comprehension is at
1.5 level.

Even eating was very exhausting for her and as a child she would often
fall asleep while eating. That meant she wasn’t getting enough nourishment to stay awake let alone develop.
She couldn’t walk until she was five years old and learning to speak was slow and difficult.

In spite of all these problems that have affected her life and left her with an intellectual disability, her
spirit has not been dampened. Amberly has a personality that always shines. Her enthusiasm is unbridled,
her laugh is infectious and her squeal when excited is deafening.

A MOTHER’S LOVE AND PATIENCE CAN DO WONDERS

Jean, who coaches track and field for Special Olympics Ontario in the Ottawa District, is also
an incredible mother.

She first introduced Amberly to basketball and Special Olympics when she was 13 years old.
At that time Amberly was only 3’8” and couldn’t throw the basketball high enough to get it
in the hoop. In fact she couldn’t even throw it high enough to touch the bottom of the net.

But that didn’t matter to her. Every week she would diligently show up for practice and
every week she would try and try. Then it started happening, not very often at first, but it
would get high enough to touch the bottom of the net, then the backboard, then finally
one day, whoosh, it went in.

Ok, maybe not whoosh. Probably more like bounce, bounce, bounce, slowly roll around the rim and then
plop through the hoop. The shriek of delight and excitement could be heard throughout the building. That was
her trademark of exhilaration and accomplishment. It was pure joy.

“Everyone, and I mean everyone, knows when Amberly gets a basket now. It is a sound that not only pierces your

Mrs. Jane Sample 00/X
1234 Main Street Apt 431 XX1234
Toronto, Ontario M1M 1M1

Amberly and the Women's
Ravens Basketball Team

AMBERLY WINS AT LIFE
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7. Flashback: Flashbacks takes you back in time.

And here is an example of a Flashback. It’s an insert for the Aids 
charity CANFAR, a testimonial from a young girl with AIDS.
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8. Make it conversational. John Caples 
calls conversational copy “You and Me.”

In this style of copy you write as if there is a  
conversation between two or more people.

It’s a straightforward approach that connects  
the reader while a third person is overhearing  
their conversation. 

For example, here is a paragraph from  
another Special Olympics Ontario letter that  
illustrates this point.

As his brother Michael told me: “Doug is  
a happy person who enjoys life to the fullest.  
He loves to sing constantly…so you always  
know where he is. He has even earned the  
name ‘Doug Radio’ from his teammates. 

When I asked which race he might win,  
Doug answered “all of them” and looked at  
me in wonder as to why I asked such a  
question! 

When he did not win he simply shrugged it off saying, “Oh well next time!”

Our libraries are lined with acres of bookshelves filled with stories of the  
beauty and subtlety of life. Most of these books are gathering dust, yearning  
to be scanned like Shakespeare who captured a world of wisdom with this  
single phrase... 
  “All the world’s a stage, 
   And all the men and women merely players: 
   They have their exits and their entrances; 
   And one man in his time plays many parts...”

Give your prospects and donors beautifully sprinkled copy with one or more  
of these eight ingredients and you will connect with them on a whole new level.

Yes, I wish to support athletes like Doug!

      My payment option is indicated alongside.
If you prefer to receive your tax receipt immediately, please provide your 
email address and phone number below:

Email: ___________________________________________________________

Phone/Cell No.: ___________________________________________________

Card number:

Mrs. Jane Sample
1234 Main Street Apt 431
Toronto, Ontario
M1M 1M1

m  m  y yExpiry date:

NOTE: SEE REVERSE TO PLEDGE AIR MILES

q I would like to volunteer. Please call (416) 447-8326
Please return this form with your donation in the postage paid envelope.
Official receipts will be issued for gifts over $10. Confidentiality of your gift: We appreciate the support 
of each and everyone of our donors. Thanks to you, we can continue to provide a better quality of life
for people with intellectual disabilities. From time to time, Special Olympics Ontario exchanges its donor list with other reputable non-profit organizations in order to recruit more people to our family of
supporters. If you do not wish your name to be exchanged, please let us know. 18 Wynford Drive, Suite 300, Toronto, Ontario  M3C 3S2. Tel: (416) 447-8326. Ext 229.  Toll Free: 1-888-333-5515
Charitable tax No. 11906 8435 RR0001

April 2012

Dear Jane Sample

When Douglas Bourgeault was born he was not expected to live. The very forceps that were trying to save
him at childbirth crushed his head. 

He survived because he is headstrong and determined. A trait that has helped him in everything he does,
including participating in Special Olympics events since 1985.

So, qualifying in Thunder Bay for the National Games in Edmonton came as no surprise at all. 

What was a surprise was that he had never skated on long blade skates before. He had 
to get used to the long blade skates when the speed skating rules were changed as he 
had only skated with hockey skates before.  

When his coach Angela asked if he could learn to skate with long blades, his 
answer was “no problem”. He came home as a winner of silver medals in all three 
races: the 110-meter, the 222-meter and the 333-meter speed skating events.

Doug has encountered many set backs because of his intellectual disability.

• He has difficulty with fine motor skills and so could not participate in 
regular classes and needed special education. He can read French and 
English and can write a little.

• He has never been able to hold a job but has been of great service running 
daily errands for his parents and for his older brother, Michael, a retired
lawyer now. 

• The only true sadness in his life is that he was teased and bullied by other
kids as a child, something that still happens occasionally today.

However, on the bright side, he is very well known in our community and the 
people in his hometown of Hearst, Ontario like him and watch out for him.

Over the years Doug has amassed quite a few medals including: 1 gold and 1 silver in athletics in the 
Summer Games in Halifax in 1994; 1 gold in skating in Ottawa in 2000; 1 gold and 2 silver in skating in PEI
in 2004.

In fact he loves to show his box full of medals. Each time he returns from any Game, he likes to go 
around town with his medals around his neck and the town’s people greet him with a nod and a friendly smile.

The whole town is really proud of him. Even Mr. John Kouvelis of John’s Restaurant displays Doug’s 

Mrs. Jane Sample 00/X
1234 Main Street Apt 431 XX1234
Toronto, Ontario  M1M 1M1

Doug with his medals

THE DOUGLAS BOURGEAULT STORY

4 One time Payment Option
q Here is my one time donation of $ __________________________            

Monthly Giving Payment Option
q I authorize Special Olympics to withdraw $_____________ /per month             
Method of payment #1:
q I have enclosed a one time cheque payable to Special Olympics Ontario 
q I have enclosed a blank cheque marked ‘VOID’  for my monthly giving option.

(I authrorize Special Olympics to  withdraw 
the above amount on the 1st. of every month.)

Method of payment #2:
q Please charge my credit card: q q q

Name on Card

Signature

Doug_Sara Albers  12-04-01  3:52 PM  Page 1
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One	more	year-end	direct	and	email	appeal.
Every year I let my students come up 
with creative solutions for a charity that 
approaches me. Usually the groups 
come up with two or more concepts 
that the charity can use for free.

Unfortunately, by the time Logifem, a 
charity in Montreal, contacted me my 
Seneca College students had graduated. 
So I offered to do the work for free.

Here is the direct mail package 
and a follow up email:

Logifem, CP 72108, 151 Atwater 
Montréal, Qc  H3J 2Z6

<Ms. Joan Sample>
<Address 1>
<Address 2>
<Address 3> 

<Ms. Joan Sample>
<Address 1>
<Address 2>
<Address 3> 

✔ Yes, I want to help transform the lives of women in difficulty

Tax receipts will be issued for all eligible gifts.   
q  Please sign me up to receive communications by email                                   

.
Logifem, CP 72108, 151 Atwater, Montréal, Qc  H3J 2Z6
Tel: 514-510-7772. •  Email:: sally@logifem.org  •  Charitable tax No. 838775906RR0001

In case we need to contact you, please provide your: 

Email: ______________________________________________

Phone/Cell No.: ____________________________________

Thank You!

Dear Ms. <Last name>, 

I hope that your upcoming holiday season is filled with joy and laughter ... with gifts, feasts and 
fun with your family and friends. Thanks to donors like you, this year marks our 30th Anniversary so 
there is much to celebrate, and I hope we can count on your support again.   

 Your last donation of $XX helped change many lives, and I cannot thank you enough. Your gift 
helped women in difficulty find a safe haven here instead of ending up on the street.  Now, I hope 
in the giving spirit of the holiday season, you will once again match or increase your gift    

    
YOUR GIFT NOW WILL ENSURE THAT OUR DOORS ARE ALWAYS OPEN  

Picture for a moment what these women have gone through: domestic violence, financial hardship, 
mental issues, displacement from their homeland, or even problems with drugs or alcohol.  These are 
women, some with kids, either in a crisis situation or referral from Youth Protection. They are desperately 
hoping to transform their lives.  Your donation now will ensure that our doors are always open to  
women in difficulty and that their hopes and dreams can become a reality.

THEY NEED YOUR HELP

Make your donation by mailing a cheque along with the donation form below, or by using 
your credit card on our website: www.logifem.org/donate. 

Your Christmas gift now, will brighten their holiday season too.  Did you know that just $140 
can pay for a bedroom to be repainted? So when residents arrive at our shelter with their meager 
possessions, they at least have a clean, fresh room to make them feel at home. 

Wishing you and your loved ones a safe, happy and prosporous 2019!

Sincerely,

Sally Richmond
Executive Director 

 
P.S. Donate before December 31, so your 2018 charitable tax receipt can be issued right away. 

2018 
YEAR-END  

HOLIDAY APPEAL 

Here is my year-end gift of:   $140   $100   $60   $40 
 $25    Other  $                           I have enclosed a cheque  

payable to Logifem 

To donate with your credit card, please go to our website:  
www.logifem.org/donate

Celebrating  

30  
OF TRANSFORMING THE LIVES  

OF WOMEN IN DIFFICULTY

YEARS

A force of transformation in the lives  
of women in difficulty.

Give women in difficulty  
the safety they need.

We recently sent you a letter asking you to 
help women in difficulty. 

YOUR GIFT NOW WILL ENSURE THAT OUR 
DOORS ARE ALWAYS OPEN  

     Picture for a moment what these women have 
gone through: domestic violence, financial hardship, 
mental issues, displacement from their homeland, 
or even problems with drugs or alcohol.  These are 
women, some with kids, either in a dire emergency 
situation or referral from Youth Protection. They are 
desperately hoping to transform their lives. Your  
donation now will ensure that our doors are  
always open to women in difficulty and that their 
hopes and dreams can become a reality.

THEY NEED YOUR HELP

If you have still not donated you can make 
your donation by mailing a cheque to us, at: 
Logifem, CP 72108, 151 Atwater, Montreal, QC 
H3J 2Z6, or you can pay with your credit card by 
clicking on the link below:  
www.logifem.org/donate. 

.
Logifem, CP 72108, 151 Atwater, Montréal, Qc  H3J 2Z6
Tel: 514-510-7772. •  Email:: sally@logifem.org  •  Charitable tax No. 838775906RR0001

Dear <first name>,

A force of transformation in the lives  
of women in difficulty.
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The outcome—the client’s email to me:
Hi Billy,

We sent to 293 Households (who had donated  
since 2014)
We received 66 donations for a total of $10,615.  
We got other donations in the same  
period from people who weren’t on the  
mailing list.
How does this compare to our 2017 mailing?
In 2017 we mailed to 337 Households (who 
had donated since 2012, but none of those 
whose last donation was in 2012 donated 
in 2017, we did get some donations from 
those whose last donation was in 2013)
We received 72 donations for a total  
of $10,661. 
So the campaign results between the two  
years were very similar. I wonder if because  
we are mailing to an already loyal list the  
style of campaign is not what has the  
greatest impact.  It’s possible. 
Overall, Year End giving 2017-2018 was up  
by around 15% including anonymous 
donations and unsolicited donations.
Thank you so much for helping us with the  
campaign. We will definitely continue to use  
the branded Year End Appeal envelopes and 
move to the legal sized letter with the tear off  
slip I think, instead of trying to 
fit everything on letter. 
Hope your other Year End campaigns were  
also successful.
Sally

My email response back to the client:
Hi Sally,

• Your average gift size grew to $163 
(66 donors = $10,615 in 2018)

• Compared to $148 (72 donors= $10,661 
 in 2017)

• That’s an increase of 10.4%
• You mailed to 44 fewer donors in 2018.  

Don’t know why? 
• You need to acquire more donors  

moving forward.
Perhaps I should get the Humber College  
students who are working with me to help you  
with the last point.
Billy

NOTE: Since Humber College also contacts  
me for help with their students as per the  
email (below) from Ken Wyman, Head of  
the Humber Postgraduate Fundraising 
Management Program, I am now working 
with a group of Humber College students 
and hope that the students assigned 
to me will take it to the next level.
Here is Ken’s email to me:
Hi Billy,
Would you once again partner with a small 
team of students in Humber’s Fundraising 
grad program as they learn to develop 
a Direct Mail package this winter?
Best, 
Ken 
Professor Ken Wyman
Humber College - Lakeshore Campus
Email: Ken.Wyman@humber.ca 
Web: www.humber.ca/fundraising
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SAS		
captures	the	joy	of	reuniting.		
Let me make your day! 

Here is the joyous emotion of reuniting I enjoyed and I hope you  
do too.

It is well written and beautifully captured 
by acclaimed photographer Peter Funch 
and filmmaker Jeppe Rønde who spent 
a week at Kastrup International Airport 
in Copenhagen to capture that special 
feeling of reconnecting with friends 
and loved ones. Kudos to SAS.

The link: https://youtu.be/eWUYf_zf2O0



OPT IN, OPT OUT, OPTIONS:

 
To subscribe, email me at: 
billy@designersinc.ca

 To download back issues of my  
newsletters go to ‘Freebies’ on my website: 
www.designersinc.ca

To unsubscribe, send me an e-mail simply 
saying, “Please, remove.” To participate, 
send me an email with your suggestions.

To post a comment, please include your 
name, email address and your thoughts.

Let me remind you that your name and/or 
e-mail address will never be shared, sold, 
circulated, or passed along to anyone else.

BKS Fundraising/Designers Inc. 
1806-77 Harbour Square 
Toronto, ON 
M5J 2S2

© Designers Inc.
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