
1.  People want experiences,not a sales pitch.

Direct Forum is a free email newsletter containing useful direct marketing tips, news updates and how-to 
information. It’s convenient, informative and I am not trying to sell you anything!
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As Maya Angelou said: I’ve 
learned that people will forget what 
you said, people will forget what you 
did, but people will never forget how 
you made them feel.

A.  Direct Mail is all about  
         creating an experience and  
         measuring it. 

      
Years ago, John Wanamaker  

famously remarked, Half the money  
I spend on advertising is wasted, the 
trouble is I don’t know which half.

If John Wanamaker had used the 
measurement tools and methods we 
have at our disposal today, he could 
have figured out exactly which half 
was being wasted.

There are many ways to engage 
your donors or customers in direct 
mail, but by far the best way to do so 
is to create a closer connection  
between your customers/donors so 
they can respond. That way they can 
tell you how you are doing or let you 
know if they are annoyed or delighted 
with you.

The best two ways to provide an experience that will drive 
growth for your organization are: 

A. Direct mail 
B. Videos
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The first membership club I created 
for Lipton was called Lipton Super  
Souper. In less than three years the 
membership climbed above 30,000. 
Kids across Canada enrolled even 
though the membership fee was $1. 

For their membership, kids  
received a membership card, a book 
sticker, and material that was highly 
educational, fun, and involving. 
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Members were rewarded regularly 
with discount coupons for Lipton  
products that included creative writing, 
illustrations, educational posters, and  
fun games.

The following year I was asked to  
create another membersip club for  
Lipton Fun Fruits. 

Both of these projects won  
Canadian Marketing Club Gold 
Awards back to back but the real icing 
on the cake was the hundreds of  
responses every month from the kids 
of the two clubs. 

The children’s loyalty was so strong 
that they wrote letters, expressed 
themselves freely, and even invited  
the fictitious characters we had created 
to their birthday parties.
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There is truly something very beautiful  
about a letter, note, or drawing from a 
child who has been delighted by what they 
received in the mail especially because it 
had  their name on it. No other mediums 
can duplicate that feeling. 

My most recent year-end piece 
to my clients and friends was a 
letter and a butterfly wall decal 
that evoked that same joyous 
feeling. 

Here are some of the responses that 
poured back as a result: 

Hi Billy!

Getting your annual holiday package is like  
getting sprinkled with fairy dust!

Thank you.

You always create life affirming and hopeful 
messages that feed the soul.

I have placed my butterfly right above my desk 
so I can look at her all 2023 and feel the  
following: wonder, light, imagination,  
fantasy, beauty, friendship, new beginnings, 
magic, connection, playfulness, joy, nature  
and abundance.

Wishing you a very awesome holiday season 
and I am so very glad that I am in your orbit!!

Warmest affection—Suzanne

Hi Billy, 
I got you letter and I love it! Thank you. I feel 

so fortunate to be on your list. Your letters are 
always so thoughtful and beautifully written. 
Merry Christmas to you and your family!  
Jenny

Good morning, Billy:
 
I hope you are well.
 
Yesterday, the envelope from you was received. 
My wife brought it to my attention immediately  
upon arriving home and then sort of hovered  
waiting for the envelope to be opened and the 
message to be revealed. It’s great to see the  
anticipation you have created in my wife simply 
from a history of sending positive messaging to 
me. I read the letter aloud and two of my adult 
children who were there, and my wife were ful-
ly transfixed. Thank you for this optimism and 
positivism.
 
And then the messaging! You have such a fine 
way of crafting words.
 
Later in the evening, I had the opportunity to  
sit around a table of 8 people after finishing a  
curling game. Again, I was able to pass along 
your excellent messaging of simply trying to 
positively affect others as we emerge from this 
darkness of Covid. Thanks again for reinforcing 
positivism.
 
The butterfly has been placed on a revered  
photo we have of our only former pet dog  
who loved butterflies. Thanks for adding your  
special touch to this bit of our memorabilia  
as well.
 
Thanks for the things you do, Billy. We really 
appreciate the card and the message. Wishing  
you a great day and a great holiday season.

Cheers,

Kirk



Hi Billy,
 
A big thank you for your annual Christmas letter, 
it really touched me, as I’m sure it did everyone 
you sent it to. I have the butterfly on the kitchen 
window looking out to our yard, where butter-
flies flit by and stop all summer.
 
It also reminded me of the very sad story in 
Toronto of the little girl hit by the Go Train this 
summer after she chased a butterfly onto the 
tracks.
 
Thanks again.

Steve

Hi Billy,

Got your Christmas mailing this week…thank 
you!  I love the butterfly story and have affixed 
my butterfly to a picture of my twin  
grandchildren in my living room. It looks like it 
just landed!

Best wishes to you and your family. Stay 
healthy!

Cheers!

Karen 

Dear Billy 

Good afternoon,..hoping all is well.

I received your lovely and creative gift of the 
butterfly. Your message of its significance 
across the great culture and your personal  
connections to it is most inspiring. 

Thank you, I love it immeasurably. On a  
personal note, my wife enters the retirement 
word after 50 years. I could not find an  
appropriate retirement card. However, I came 
across a blank card with pic of a butterfly.  
Bingo,..your card and message came to me,..
and walla, I shared your beautiful message with 
her on this very special day for her.

Thank you, once again. Our best wishes for a 
joyous and blessed Christmas season. I look 
forward to meeting up again in the new year.

Harold

Billy,

I received your letter and thank you so much, 
it’s beautiful.

Happy Holidays to you and your family.

Cheers,
David 
_____________________ 
When I responded by saying, “Thank you for 
making my day.” 
He responded with the email below:

__________________________

Well you made mine as well. :)
Cheers,
David 
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Good morning Billy 

I opened the mail today, and was so  
appreciative of the card from you, it’s the only 
mail I get all year, thank you so much for  
continuing to think of me, don’t hesitate to  
call at any time if there’s anything I can do for 
you, I trust you are well, 
Have a wonderful, holiday season merry 
Christmas.
Rick

Note: If you too want a copy of my 
year-end letter and a wall decal, then 
just email me your home mailing  
address and I will mail it to you too. 
However, I only have a limited quantity 
of butterfly decals left.

   B. Videos need no explanation as to  
         why they are a great medium for  
         creating an experience.  I know  
         we all have one that touched or  
         moved us deeply. 

Here is one that moved me:  
#SpeedTalk. It was created by Happiness, 
Belgium for Parents of Road Victims, 
within the category: Public Interest, NGO. 

Those who were caught speeding were 
pulled over by the police. Nothing  
unusual. Until they were invited to have  
a brief chat with some of the victims.  
Just watch the video.

Here’s the link: https: 
//youtu.be/POVfkp8sfCs

In Conclusion: Remember, today 
your customers are willing to give 
brands more information in exchange 
for a tailored experience. To reach and 
connect with a customer, the right  
communications need to be delivered  
at the right time and in the right way.  

I have learned never to measure my 
success by the awards my work  
receives, but by the rewards when  
I have brought a smile to my recipient’s 
face, touched them by evoking a tear,  
or warmed their hearts. That to me  
is what marketing is all about.  
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OPT IN, OPT OUT, OPTIONS:

 
To subscribe, email me at: 
billy@designersinc.ca

 To download back issues of my  
newsletters go to ‘Freebies’ on my website: 
www.designersinc.ca

To unsubscribe, send me an e-mail 
simply saying, “Please, remove.” 

To participate, send me an email 
with your article suggestions.

To post a comment, please include your 
name, email address and your thoughts.

Let me remind you that your name and/or 
e-mail address will never be shared, sold, 
circulated, or passed along to anyone else.

BKS Fundraising Services/Designers Inc. 
1806-77 Harbour Square 
Toronto, ON 
M5J 2S2

© Designers Inc.
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