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Direct Forum is a free email newsletter containing useful direct marketing tips, news updates and
how-to information. It’s convenient, informative and I am not trying to sell you anything!

1. First, a Big Thank You.
2. Is Letter Writing a Dead Art?   

3. Letter of the month:
    And the people stayed home.

FIRST, A BIG THANK YOU.
Last month, along with my newsletter
I included this Mother’s Day appeal for
single mothers at Massey Centre,
because they have lost touch with family
and friends.

The reason why young moms are at Massey Center
is because they were thrown out of their homes by
their parents when they got pregnant and had
nowhere else to go.
It isn’t too much love that gets these girls
pregnant. It is always too little!
Over 90% come from broken homes, or because of
partner abandonment. They are now deserted by
thier partner and cut off from family and friends.
What I am asking you to do is write your name
on a piece of paper and sign above it. Next,
take a picture of your signature with your mobile
and email it to me at: billy@designersinc.ca
I will then add all your signatures on cards and give
it to these single parenting moms on Mother’s Day
on May 10, 2020.
Let’s show them that they are not alone. Let’s
pay it forward.
Please share this appeal with your family and
friends, pass it on. I need 100 signatures for the
25 girls at Massey Centre.
If, you also feel like donating $5 or $25, here is a
link to Massey Centre: www.massey.ca.
Image: milada-vigerova, Unsplash

I got an astounding 4.5% response and was able to send
the women at Massey Centre a Mother’s Day card.
Here is what the cards looked like:

Happy Mother’s Day

Happy Mother’s Day

I thank you very much for your generosity.

Happy Mother’s Day

CONTINUES ...
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Is Letter Writing
a Dead Art?
Fundraising letters:

What makes a great
direct mail letter?
The most obvious answer is one that
produces maximum response.
To be truly great, it must achieve its
objectives, but a letter must do more than
that, because it is really a very intimate
one-on-one conversation between the
sender and the receiver. So how it touches
the receiver is most important.

I guess when it comes to writing
fundraising letters, H. G Wells said it best:
“No passion in the world is equal to the
passion to alter someone else’s draft.”
I don’t mind that one bit. I have been
toiling at this craft of letter writing for
more years then I can remember but
what has changed now is that clients
want me not only to write shorter letters
but also more about them than the very
people they serve.

A well written letter is a creative art,
not just because it is a visual and tactile
But that’s not why donors give to
pleasure. It is a deliberate act of exposure,
charities.
a form of vulnerability, because letter
writing opens a window to the soul.
Have you ever heard a child crying?
While a good letter may win an award
Donors give to end the child’s cry for
or special applause or recognition from
help to stop the pain, and to prevent
peers, it must also stand the test of time
injustice being perpetuated. They want to
and be the kind of letter others will turn
“make it all better”.
to time and again for inspiration and
say, “Gee, I wish I had written that.”
The feeling of relief and self-satisfaction
you experience when you help a child’s pain
Of all the elements used in direct mail,
is exactly what donors feel when they give.
none has more power to generate response
than the letter.
One final word of caution when writing
fundraising letters, once they become a
monolog, it’s time to rewrite them.
CONTINUES ...
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Here are some examples of what
I consider to be great letters.
Please note: I am only including
sections or the first page of the letters.
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If you want any of the entire letters,
just email me and tell me which one
and I will email them to you.

The $2 Billion Wall St. Journal Letter (“Tale of Two Young Men”)
by Martin Conroy:
Considered as “The Greatest Sales Letter of All Time” it sold $2 billion
worth of Wall St. Journal subscriptions & ran from 1975-2003.

CONTINUES ...
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The letter that built Psychology Today:
The outer envelope asked the question: Do you close the
bathroom door when you are the only one home?
And it had a pencil inside, that guarenteed it would be opened.

CONTINUES ...
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The successive pages were equally intriguing
because they involved the reader.

CONTINUES ...
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Dearest Lieserl,
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Einstein’s letter to his daughter Lieserl:
I encourage every parent to send this
to his or her own kids and grandkids.

“Not many people understood me when I first came up with the theory of relativity. In this letter I will reveal
something to you that you must transmit to all mankind. Beware, the message in this letter will collide with the
popular prejudice and misunderstandings of our time.
I must ask of you to guard these letters and their message as long as you deem necessary. Years or even
decades until you see society is ready to listen and accept what I am about to share with you. There is a force so
extremely powerful, that science has still not found a way to explain it.
It is a power that engulfs and governs all other powers. I believe it is also in charge of all phenomena in the
Universe, many of which we have not seen or explained yet. This universal force is LOVE.
Scientists have not considered love in their efforts to present a unified theory of the Universe. They’ve
neglected it even though it is the most powerful invisible force out there. Love represents Light, for it enlightens
those who give it and receive it. It is gravity, because it makes people attracted to one another.
Love is power that brings out and multiplies the best of all life. Love keeps humanity from annihilating itself
in its blind narrow mindedness and selfishness. We live and die for it. Love is God, and God is Love.
Through this force we can explain everything and find meaning in our lives. We have ignored love for such a
long time, perhaps because we are afraid of it. Perhaps we ignore it because we cannot control it and quantify it.
Explain it with our numbers and reason.
I believe I have found a way to make love more visible, and it is through my famous formula E = MC2.
If instead of this equation, we accept that the energy for universal healing can be obtained through love
multiplied by the speed of light squared, we come at the conclusion that love is limitless; therefore, it is truly the
most powerful force in the Universe.
Humanity has failed in its efforts to control the forces of the Universe, which have turned against us. In light
of that, it is urgent that we heal and immerse ourselves in a different kind of energy…
For the purpose of our survival, and in our quest to find meaning to our existence we must ensure the
survival of every living soul on Earth by turning to love. It is the only true answer and solution.
This force cannot be used through building a bomb of love, and use it to destroy all hate, greed and
selfishness of our time. But never forget, each person has in them, a core made up of immense energy and love
just waiting to be shared with the world.
When we learn to grow and master this force within ourselves, my dear Lieserl, we will realize the full
power of love, and its ability to conquer all, transcend everything and anything, for it is the very essence of our
existence.
I am forever sorry for not fully expressing the love I’ve always had for you in my heart.
I realize I might be late with this apology, but please know
I love you and it is thanks to you that I have reached the ultimate answer in life.”
Your father,
Albert
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David Ogilvy’s letter for the United Negro College Fund.
David Ogilvy’s letter for the United Negro College Fund (UNCF),
was placed on every seat of every train leaving Grand Central Station
for the affluent suburbs of New York, on 24 June, 1968.
It raised $26,000 in one night.
In today’s money that’s between $250,000 and $400,000 in one night.

CONTINUES ...
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After working in advertising as a copywriter in New York City,
Robert Pirosh moved to Hollywood in 1934 with dreams
of becoming a screenwriter.
Below is a transcript of the letter he sent to all of the directors,
producers and studio execs he could think of. Pirosh went on to
win an Academy Award in 1949 for the movie Battleground.
Dear Sir:
I like words. I like fat buttery words, such as ooze,
turpitude, glutinous, toady. I like solemn, angular, creaky
words, such as straitlaced, cantankerous, pecunious,
valedictory. I like spurious, black-is-white words, such as
mortician, liquidate, tonsorial, demi-monde. I like suave
“V” words, such as Svengali, svelte, bravura, verve. I like
crunchy, brittle, crackly words, such as splinter, grapple,
jostle, crusty. I like sullen, crabbed, scowling words, such
as skulk, glower, scabby, churl. I like Oh-Heavens, my-gracious,
land’s-sake words, such as tricksy, tucker, genteel, horrid.
I like elegant, flowery words, such as estivate, peregrinate,
elysium, halcyon. I like wormy, squirmy, mealy words, such as
crawl, blubber, squeal, drip. I like sniggly, chuckling words,
such as cowlick, gurgle, bubble and burp.
I like the word screenwriter better than copywriter, so I
decided to quit my job in a New York advertising agency and try
my luck in Hollywood, but before taking the plunge I went to
Europe for a year of study, contemplation and horsing around.
I have just returned and I still like words.
May I have a few with you?
Robert Pirosh
385 Madison Avenue, Room 610
New York, Eldorado 5-6024
CONTINUES ...
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Another good young writer is Hannah Brencher,
author of, If you find this letter… it’s for you.
She left a note on the subway for strangers.
What came next is flawless writing.
Here is an excerpt from one of her letters:

I looked down at my shoes as people filled the train, and then
I saw her. I saw her beat-up unlaced construction boots first.
I followed the shoes, laceless hole by laceless hole, all the way up to
the face of an old woman. She was tiny. She had a slight slump in
her shoulders. She wore a bright red cap. Wisps of gray poked out
from beneath it.
As I watched the woman, I thought about the letters my mother
wrote and how she must have known an ordinary piece of loose-leaf
paper morphs into a love letter when a person puts herself into it.
Then I remembered the notebook in the belly of my bag. I would
write the woman a note and give it to her as I exited the train,
I decided. I could drop it at her feet.
I pulled the notebook out of my bag, turned to a new page, and
began writing a letter. The words spilled out of me. When I looked
up, the woman was gone. I left the letter in my notebook, unsure
of what to do with it now that she would never know that it was
meant for her. After I wrote that letter, more letters to other people
I observed came marching out of me, one by one, until soon
I had filled up the notebook.

CONTINUES ...
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National Federation of the Blind
The National Federation of the Blind attached a shiny new penny with
this mailing. The penny then tells the story of each blind child’s hope.

CONTINUES ...
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National Federation of the Blind
What is remarkable about this letter is that,
it not only included a penny attached to the letter
(a strategy copied by many after this letter)
but this letter stayed with the theme of the penny,
utilizing the two very important words embossed
on the US penny: ‘In God we trust’ and ‘Liberty’.
Later in the letter the writer writes:

Please hold the penny in your hand.
Remember, it’s not what the penny is worth
which gives us blind people a break. A couple
dozen pennies, a few nickels and dimes in a blind
man’s cup hardly buys a loaf of bread anymore.
What’s important to us blind people is
the penny’s one word message: LIBERTY.
I am sure you’ll agree LIBERTY means FREEDOM and
EQUALITY for all Americans, sighted and blind alike.

CONTINUES ...
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This classic “organ” letter by John Yeck.
It raised $40,000 and not only paid for a new organ, but it
eliminated the need for two follow-up letters originally planned.
It also won the cherished Gold Mailbox award from Direct
Marketing Association and was reprinted in many books.

CONTINUES ...
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A letter from Covenant House written by Father Bruce Ritter,
the founder of Covenant House.
He wrote many great letters not only of his successes, but also
his frustrations, failures, and ambitions. His letters read like pages
from a great novel. They didn’t cry the blues about empty coffers.
Even though the stories he related were often tragic,
they weren’t filled with tears. Through each letter,
you got a feeling of “being there”—and wanting to help.

CONTINUES ...
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The girl with the paint can...
My favorite is this 4-page letter, written by Tom gaffeny for Covenant
House about the girl with the paint can. Once you start reading
it you won’t want to stop till the very end. Here is page 1:

CONTINUES ...
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Letter of the month:
And the people stayed home.
“And the people stayed home

and read books and listened
and rested and exercised

and made art and played

and learned new ways of being
and stopped

and listened deeper

someone meditated
someone prayed

someone danced

someone met their shadow

and people began to think differently
and people healed

and in the absence of people who lived in ignorant ways,

dangerous, meaningless and heartless,
even the earth began to heal

and when the danger ended

and people found each other

grieved for the dead people

and they made new choices

and dreamed of new visions

and created new ways of life

and healed the earth completely

just as they were healed themselves.”

~Kathleen O’Meara
‘And the People Stayed Home,’ written in 1869,
after the Great Famine in Ireland.
CONTINUES ...
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OPT IN, OPT OUT, OPTIONS:
To subscribe, email me at:
billy@designersinc.ca
To download back issues of my
newsletters go to ‘Freebies’ on my website:
www.designersinc.ca
To unsubscribe, send me an e-mail simply
saying, “Please, remove.” To participate,
send me an email with your suggestions.
To post a comment, please include your
name, email address and your thoughts.
Let me remind you that your name and/or
e-mail address will never be shared, sold,
circulated, or passed along to anyone else.
BKS Fundraising/Designers Inc.
1806-77 Harbour Square
Toronto, ON
M5J 2S2
© Designers Inc.
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