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Artsy or Artsy or Crafty?Crafty?  

CONTINUES ...

The topic of AI (artificial intelligence) is fast becoming the very hottest 
of hot topics in creative and business circles. 

The real debate should be over the legitimacy of using AI tools to create 
“original creative.” Discussion has been raging for years and it was  
fuelled by the introduction of AI image generation tools such as Dall-E  
and Midjourney last year.

Last month Ammaar Reshi, with text written with the help of ChatGPT 
and images created by MidJourney, released a children’s book called:  
Alice and Sparkle. 

Both the copy and the art were created by AI.
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As is often the case with such things, the view is divided over whether 
these machine-learning tools are allowing certain individuals to make a 
quick buck by using a database loaded with all the creatives examples and 
styles around the world or whether the tools enable the human creative  
artists to be better and faster. .  

My chief concern is that the text and images that have been  
generated using an algorithm, borrowing millions of phrases and  
images written by actual human beings, are receiving precisely zero 
credit or royalty for this admittedly quite cute looking little book.

My motto: Think different, think original. 

One of the movies that touched me was the Dead Poets Society  
starring Robin Williams. In it he gave the following speech to his class. 

“We must constantly look at things in a different way. Just 
when you think you know something, you must look at it in a  
different way. Even though it may seem silly or wrong, you must 
try. Dare to strike out and find new ground. 

“Despite what anyone might tell you, words and ideas can 
change the world. 

“We don’t read and write poetry because it’s cute. We read and 
write poetry because we are members of the human race. And 
the human race is filled with passion.  

“Poetry, beauty, love, romance. These are what we stay alive 
for. The powerful play goes on and you may contribute a verse. 
What will your verse be?”

Similarly, my favorite copy is a commercial and the ads created by 
Rob Siltanen, for Apple computer in 1979, called “Think Different.”
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Here is that wonderfully written commercial:  
https://youtu.be/rRwldMYkKdA

Yes “Think Different.” because there is something very  
powerful in a statement that gives a command. 

For example: “Just do it.” campaign for Nike 

Or “Don’t Leave Home Without It!” for  
American Express.

Now, I may have also painted myself into a corner since I mainly talk 
about charities and show  
examples of work that I have  
done for non-profit organizations. 

So let me set the record  
straight. I enjoy working for  
businesses that earn profits.  
The following are some new  
and earlier works that I am proud  
to have done for corporate clients  
large and small.  

Like this piece for Apple,  
which was a highly  
successful members  
program. Teachers enrolled  
by the hundreds and got  
Apple products at a  
discount.
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Or this invitational piece in the shape of a theater ticket. 
American Express promoted London as a destination to theater 
goers, showing all the perks available only to their card holders. 
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And this Direct Mail piece for British Airlines, mailed to  
Travel Agents. Each box nestled inside another to promote a 
new terminal at Heathrow, London.

As each box was opened, the next 
box had a different message, until the 
last box had a folder with the  
message: You’re smiling, aren’t you? 

Plus, it included all the regular 
promotional pieces for travel 
agents. The folder explained 
how the new terminal was more 
spacious, and luxurious.
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Finally, here’s my latest piece for TruPoint Backyard sheds.  
It was created with my friend, David Foley, the writer in this 
case. It opens along the center where the doors are.  

Inside it contained a short letter with 3 distinct offers:  
no charge window bars; $100 discount; or 50% off floor  
insulation.

Here is my last  
Charitable  
piece for UNCA.

Olive Hodges,
Hodges Family Farm,
3780 Rocky River Road,
Charoletta, NC 28215,

Olive,  
What’s inside your new shed?
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OPT IN, OPT OUT, OPTIONS:

 
To subscribe, email me at: 
billy@designersinc.ca

 To download back issues of my  
newsletters go to ‘Freebies’ on my website: 
www.designersinc.ca

To unsubscribe, send me an e-mail 
simply saying, “Please, remove.” 

To participate, send me an email 
with your article suggestions.

To post a comment, please include your 
name, email address and your thoughts.

Let me remind you that your name and/or 
e-mail address will never be shared, sold, 
circulated, or passed along to anyone else.
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