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The	static	world	of	Billboards	&	Posters	
and	how	creative	solutions		

can	give	them	life.
Messages on Billboards and Posters are traditionally static, with an image  

or just words or a combination of the two. Yet, many creative people have  
found a creative way to get a powerful message across. 

As Soren Kierkegaard said, “The more a person limits himself, the more 
resourceful he becomes.” 

History is filled with examples of people who embraced their limitations  
rather than fought them.

• Dr. Seuss wrote his most famous book by using only 50 different words

• Ingvar Kamprad only had enough money to start a business 
selling match sticks. He turned it into IKEA

• Richard Branson has built 400 businesses despite having dyslexia.

But more about these examples at another time. The point is our  
limitations provide us with the greatest opportunity for creativity and  
inventiveness.
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Let me demonstrate:

The first poster that got my attention 
was from “Friends of the Earth”, where the 
poster, which was printed on litmus paper, 
slowly turned red due to acidity in the rain.

Today, the adoption of digital 
billboards means that advertising 
no longer needs to be static with 
the same generic message targeted 
to everyone who walks past it.  

A dog food company in Germany 
took Posters to another level by 
embedding a smell to their poster that 
was irresistible to dogs. They even 

posted it at a height accessible to dogs.

This brilliant message, which gives 
two viewpoints about homelessness, 
was placed on a wall on a street.

 

A German charity, Misereor, set up 
these digital posters in airports and other 
locations that displayed images of some 
problems that Misereor hoped to resolve—
hunger was depicted with a loaf of bread 
and amnesty with hands tied together.
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The screen was equipped with a card  
reader and when someone swiped their 
credit card—to donate 2€—the image  
moved to make it look like the card was  
cutting a slice of bread or freeing someone  
from bondage.

In 2015, Battersea Dogs & Cats was 
able to create an interactive billboard to 
have a Battersea dog follow customers 
in a mall.  Leaflets designed with special 
RFID tags were handed out and proximity 
to any of the billboards activated them 
to interact with the person holding the 
leaflet. It was almost as if the RFID tag 
in the leaflets allowed the billboards to 
be personalized for their interaction.

Here’s the link to the video 
https://vimeo.com/126591064

Billboards and Posters can be a powerful 
tool in advertising. Billboards and Posters 
have also encouraged viewers to use their 
phones to engage with the advertisement. 
For example, in 2012, the National 
Centre for Domestic Violence in the UK 
created an interactive billboard to show 
how people could put an end to abusive 
situations by simply using their phones.

Here’s the link to that video: 
https://youtu.be/EEKC-Yu-LeQ
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The development of modern technology 
has clearly augmented the ability of 
billboards to engage with viewers. 

In 2017, a billboard introduced in  
Sweden would “cough” when someone  
was smoking nearby and then show  
anti-smoking ads to encourage them to  
kick the habit. By adding a smoke detector 
to the billboard, it was possible to add a  
new component to how the billboard 
could interact with its surroundings.

Here’s a link to that video:  
https://youtu.be/_Uj-MMAys4M

Billboards in many parts of the world  
have found new ways to catch people’s 
attention. The latest trend in digital 
billboards shows the rise of 3D billboards.  
This past year has seen a wide variety  
of 3D billboards pop up in different  
parts of the world.

In South Korea, they welcomed the  
year of the Tiger with this amazing  
three-dimensional Billboard.  

Here’s the link:  
https://youtu.be/f6mmHelsYdY

While in India Cadbury Dairy Milk 
created billboards (and newspaper ads) 
for a way for lovers to share personalized 
messages for the intended viewer’s 
eyes only on Valentine’s Day. The 
“Secret Messages” campaign involved 
combining a QR code, personalized 
messages, and specially generated links.

Here’s the link to the billboard:  
https://youtu.be/2zI4Xo6RLK8
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In Japan, Nike used 3D animation to sell  
their latest shoes.

Here’s the link:  
https://youtu.be/N6v7HQiCNiQ

Here’s another fascinating application 
of personalized advertisements based on 
individual demographic characteristics. 
This is demonstrated by an example 
from Astra Beer called the “Girl 
Detection Billboard” in Germany.   

In this example, Astra Beer put a 
facial recognition camera into an outdoor 
billboard that could recognize gender and 
age.  As a person walks past, the billboard 
can instantly rotate in one of 70 videos that 
would appear for that particular age and  
demographic group.  In this way, the  
advertisement was specifically targeted  
at demographic groups.

LINK: https://youtu.be/PZKgAuk6kLM

Yes, posters and billboards have come 
a long way. The past few years have seen 
the rapid adoption of new technologies in 
the outdoor advertising industry.  In the 
next 3-5 years, I hope the trend of digital 
transformation in the outdoor industry 
will accelerate at an even faster pace.  

Finally, I think this poster says it all.

Thanks for reading. You can get more 
actionable ideas in my popular newsletter. 
Each month I share something new, and  
I hope valuable. To subscribe, just email me 
now and join the growing list of readers.
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Message	of	the	month:		
A	simple	story

 Like most of you I too get a slew of videos on my mobile device 
from friends and family. Some are funny some a bit racy 
but this one was different, so I wish to share it with you. 

Enjoy, here’s the link: https://www.facebook.com/
jerseydemic/videos/one-day-a-rich-dad-took-his-

son-on-a-trip-to-a-village/3641664619231240/
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OPT IN, OPT OUT, OPTIONS:

 
To subscribe, email me at: 
billy@designersinc.ca

 To download back issues of my  
newsletters go to ‘Freebies’ on my website: 
www.designersinc.ca

To unsubscribe, send me an e-mail simply 
saying, “Please, remove.” To participate, 
send me an email with your suggestions.

To post a comment, please include your 
name, email address and your thoughts.

Let me remind you that your name and/or 
e-mail address will never be shared, sold, 
circulated, or passed along to anyone else.

BKS Fundraising/Designers Inc. 
1806-77 Harbour Square 
Toronto, ON 
M5J 2S2

© Designers Inc.
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